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About the Compost for Climate Toolkit

Whitin this toolkit guide, you will find overview of
the campaign as well as all marketing materials
and collateral needed to plan and activate the
campaign.

These are:

Research Report - a PDF

Key Visual - usage guidance

Landing Page and Petition - links to live
pages

Social Media Visuals and Copy - a
combination of static and video content that
can be used during the campaign period
Digital Assets - including email signature and
eDM banner
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WE’RE STARTING A .
COMPOSTING MOVEMENT
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composter composting packaging resources

But First, What'’s
Compost Connect?

A First-of-its-kind Solution

A brand-agnostic and not-for-profit initiative
that aims to divert organic waste from
landfill by connecting foodservice
businesses to composters and certified

compostable packaging suppliers. \ﬁ)
e

It also connects end users to responsible éa
cafes and councils who choose composting, ~ 4

and educates them about home composting qRas
and compostable logos.

Find a Start Compostable Support &

\
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y Campaign

Compost for Climate is an educational campaign designed to
inspire conversation and action around composting.

Running from October 31, 2024, to January 31, 2025, this
initiative—led by Compost Connect and supported by
BioPak—builds on the success Compost Connect has
achieved in recent years. Through business and consumer
engagement, Compost Connect has already generated
positive momentum, driving meaningful change and
increasing composting rates across Australia. Compost for
Climate will drive these results further.

Our commitment to a more sustainable future doesn't stop
with Compost for Climate. We aim to encourage everyone to
incorporate proper waste disposal, composting, and informed
purchasing decisions into their daily lives, driving long-lasting
change—both during the campaign and beyond.




Why Compost for Climate?

Drive change, awareness and real action!

1) Yo
® 4

Educate about Lift residential Create awareness
composting and business and understanding of
solutions at home composting rates home and industrially

compostable logos

&

Push more councils and
government to roll out
FOGO, accept compostable
packaging, invest in
composting infrastructure
and provide better disposal
information




Campaign Stages

Research -
DONE

Survey of over 1,000
Australians showing
consumers' understanding
(or lack of) of
compostable logos, the
concepts of
Home/Industrial
composting, etc.
indicating that education
is key.

DONE

Media, industry and client
facing Report that
explores the attitudes,
behaviours and opinions
towards compostable
packaging and
composting.

il

PR -
Launch 31.10 +
ongoing

PR campaign sparking
conversation and driving
action amongst end
consumers, businesses and
the government.

Compost for

Climat

Education & Action
- Launch 31.10,
until 31.01.2025

Compost for Climate
educational campaign
targeting both business and
consumers to take action and
learn about compostable
logos, composting at
home/businesses and to sign
a petition for their local LGA to
include compostable
packaging in FOGO.
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About the Report

In Australia each year, we waste around 7.6 million tonnes
of food. That's equal to around 312 kg per person. And when
food waste is sent to landfill it emits methane, a greenhouse
gas 28 times more potent than carbon dioxide.

While it's widely recognised that composting is a way to
reduce this food waste problem by turning it into a
nutrient-rich resource — there has been very limited research
into the average Australians’ views on composting. Do
Australians compost? Do Australians see the value in it? And
do Australians understand what the composting logos mean?

Overall, Australians value composting
and disposing of items correctly. They
also want to dispose of their
packaging correctly, yet confusion
over composting and recycling logos
and a lack of support from councils
remain a key challenge. They want to
get it right and are calling out for
more information.

Link to the report>

COMPOSTING BEHAVIOURS:

Australian
Consumer
Insights

Exploring the attitudes, behaviours
and opinions towards compostable
packaging and composting.



https://drive.google.com/file/d/1sO_Jg6WkUjiSjMrV7LHTK6cnF4WVouh8/view?usp=sharing

Report Highlights

INSIGHT 1

Australians value composting,
recycling and disposing of items in the
correct way.

<P

81"

of Australians agree
that recycling helps

conserve biodiversity
and reduce habitat

INSIGHT 2

about composting and compostable
packaging.

When presented

with the industrially
compostable and home
compostable logos, only

1in10

Australians were able
to recognise them.

7in10

Australians place
high importance on
disposing of items in
the correct council

provided waste bin.

destruction.

Over half @ @ s ‘ji"vin
of Australians express some N/ 5
type of interest in home v Australians

composting in the future;
significantly more likely to
be younger Australians.

believe that their
council makes
D) composting easy
Of the third of Australians that claim to for them.
undertake composting, the majority are
backyard composting.

But they’re confused and overwhelmed

INSIGHT 3
Despite these barriers,

the majority of Australians still want

to do the right thing and embrace
composting.

Upon understanding
what each logo means,

70°/o

of Australians state

they will now look for
these logos on packaging
of everyday items.

Almost

& $
HALF S
OF AUSTRALIANS (% v

believe that cost-of-living
does not impact their ability to
prioritise recycling or composting




P R Th at S Pa rks New research reveals that the majority of Australians

want to bin packaging correctly, yet logo confusion and a

Conve rsationl lack of council support remain key challenges.
°

“Only 1in 5 Aussies believe that councils make composting easy”

Key highlights:

. . e 70% of Australians place high importance on disposing of items in the correct council
Compost Connect will launch an extensive PR p,of,’ided bin. I s

campaign promoting the report e One third of Australians claim to undertake composting (majority backyard) and over half
of Australians express interest in home composting in the future.

e Almost half of Australians (45%) believe that cost-of-living does not impact their ability to

->  Please share and promote articles and Biletics rCyeHg br Compoetisy
media coverage when you see them. e Only 1in 5 Australians believe their council makes composting easy for them.
e Only 1in 10 Australians were able to recognise the industrially compostable and home

K . compostable logos — few people understood the true meaning of the logos.
€y messages: e 70% of respondents state they will now look for these compostable logos on the
packaging of everyday items.

- Australians value composting, recycling
New research reveals that the majority of Australians want to bin packaging correctly, yet

and d|sposmg of paCkagmg- confusion over composting and recycling logos, as well as a lack of support from councils,

-> But they are confused when it comes to remain a challenge - “with only 1 in 5 Australians believing their council makes
. . composting easy for them”.

composting and compostable packaging.

> Logo confusion and lack of council Research conducted by the Government backed initiative Compost Connect, and backed by
Australian B Corp BioPak, surveyed 1,003 Australians across the country to understand

support are key challenges. consumer attitudes and behaviours towards compostable packaging (such as takeaway food
>  Despite these barriers, the majority of contaices), wasle and rocycing.

Australians want to do the right thing and Key findings uncovered that 70% of Australians place a high importance on disposing of

. items in the correct council provided bin and almost half of Australians (45%) believe that
embrace CompOStmg' cost-of-living does not impact their ability to prioritise recycling or composting.

-  We are calling for a holistic approach to
waste disposal Data further revealed that a significant number (one third) of Australians claim to undertake
p : composting (majority backyard) and over half (53%) of Australians express interest in home
composting in the future - showing a growing interest and trajectory for compostable packaging
solutions to help aid Australia’s current waste crisis.




Key Visual
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Key Visual Guidance

This Compost for Climate logo serves as the emblem that unifies the
entire campaign, appearing on all promotional materials. The image
of seedling is key visual representation of the campaign and should
be paired with the campaign logo.

(o

Compost

Link to logo>

Climatee

Link to logo> Link to logo>


https://drive.google.com/file/d/1cnTDhMJTWP7m9BUGhrZrlaK5BkThn6cO/view?usp=drive_link
https://drive.google.com/file/d/1pncsOQUxNq-OohIsCJS5_rfIDf57dpiD/view?usp=drive_link
https://drive.google.com/file/d/1eRluCb0vumbp_gwHAfgCY8WUpVHIcimU/view?usp=drive_link
https://drive.google.com/file/d/1CxaNmaI59pm-hmYBYvOAs-F3LjHD9JOP/view?usp=drive_link
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Compost for Climate Landing Page

Landing page - Link>

Suitable for both audiences (Individuals and
Businesses)

Key 5 actions:

->  Learn how to compost at home

-  If you're a business, see if compost
collection is available in your area

->  Recognise the home and industrially

compostable logos

Get to know your green bin

Petition - Call on councils to take action

R
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https://www.compostconnect.org/compost-for-climate/

Compost for Climate
Petition

According to the DCCEEW and our own council survey, there are 562

councils:

¢
*
*
¢

164 have FOGO, that's 29%

83 have GO, that's 15%

1 has FO (City of Sydney)

313 don't have any of the above, that's 56%

Out of the 159 Councils with FOGO

*

*

97 are in NSW and VIC, where compostable packaging
is not accepted, that's 59%

62 are in other states, that's 41%, but only 43 councils
accept compostable packaging.

We want to join forces with the Australian community via a petition
to demand more from councils - Link.

We're calling for better access to composting information, more
investment in composting infrastructure, and initiatives to
encourage composting. Urge your councils to champion composting
and help combat climate change.

he majonty of Australians are concerned about chmate change, and composting cur wastc 5 2 pawerful way to reduce our erronmental

ound compostable packaging compasting logos, and a

N waste collections for both residents and businesses where not akeady avalable

such as bin stickers and info packs

ogether, we can reduce cur mpact oo climate change through responsible waste management. Let's push cur councils to step up and lead the
ramo
emal
What's the name of yo neil
hat's rp c

Sign up to Compost Connect newsletter for composting tips, news and
research. For more information on our privacy best practices, please review our

vacy policy



https://www.dcceew.gov.au/environment/protection/waste/how-we-manage-waste/data-hub/data-insights/organics-kerbside-collection-services-data-viewer
https://www.compostconnect.org/petition/
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Compost for Climate - Social Assets

We are providing you with a wide range of social
assets that can be used throughout the campaign.

Assets are targeting two audiences - individuals
and businesses. Some assets are targeting only
one of the audiences and the messaging is tailored
to that group. Some assets are suitable for both.

Audience targeting information, creative assets
and captions are included in the table on the
following page. You will find still images, videos,
carousels and stories in landscape, square and
portrait creative.

Creative and messaging are split into 4 phases and
will be rolled out throughout the campaign. But we
encourage you to post any creative at any time.

Before you toss your food

scraps in the bin, consider this.

Food waste rotting in landfill
produces 8% of global
greenhouse gas emi

I
- disposing

Jr use s emni ¢
of food and compostable packaging 1

waste correctly can play a significant climate change.
role in halting climate change.

Composting at
hqme can be ‘

Including what is (andiisn’t)
accepted in your area.

Has your business joined the
composting movement?



https://docs.google.com/file/d/1eDZFhGxkQM7JRlgxGiwqYRssXvW7YDSQ/preview
https://docs.google.com/file/d/1eDZFhGxkQM7JRlgxGiwqYRssXvW7YDSQ/preview

Links to Social and Digital Assets

Launch

Beginning of the campaign -

Mid-campaign - driving

End-campaign -

Post/Carousel | Story/Reel . . Caption
Post Items (best for Facebook | (best for Facebook | LinkedIn Audience d Link
and Instagram) and Instagram) an Inks
SR Read the research report now and start composting. Link> Link> Link> Individuals & Businesses Link>
Report Post
Post 1.1 Composting is so much more than a backyard hobby =/ Link> Link> Link> Individuals & Businesses Link>
Post 1.2 Four reasons why you should Compost for Climate. Link> Link> - Individuals Link>
ﬁ Post 1.2 Four reasons why you should Compost for Climate. Link> Link> Link> Businesses Link>
=
§ Post 1.3 Packaging waste is a BIG problem. Link> Link> Link> Individuals & Businesses Link>
o Post 1.4 The shocking truth about food waste. Link> Link> Link> Individuals & Businesses Link>
£
;§ Post 1.5 Composting at home can be simple, fun and rewarding. Link> Link> — Individuals Link>
Post 1.6 Composting is good for business and the planet. Link> Link> Link> Businesses Link>
Post 2.1 Oyl e Australlaqs BENEYE Bl CRUmE) e es Link> Link> Link> Individuals & Businesses Link>
composting easy for them.
- Post 2.2 Adelaide: A composting success story Link> Link> Link> Individuals & Businesses Link>
ks) . - -
© Post 2.3 . 0n|y_1 I 110 USRS BETE E0 o (EEeTE it Link> Link> Link> Individuals & Businesses Link>
g industrially compostable and home compostable logos.
g Post 2.4 Are you bin smart? Link> Link> Link> Individuals Link>
(&) . A q
Post 2.5 Three simple steps for foodse.rwce businesses to start Link> Link> Link> Businesses Link>
composting.
Post 3.1 Uil e A et Rt el t.)e Eeliclieletiolausby Link> Link> Link> Individuals & Businesses Link>
composting?
= a © o
9 Post 3.2 As an individual, here are three ways you can Compost for Link> Link> Link> Individuals Link>
S Climate
g Post 3.3 Has your business joined the composting movement? Link> Link> Link> Businesses Link>
S Post 3.4 Sign the petition Link> Individuals & Businesses Link>



https://drive.google.com/file/d/1PGCQG4B_o13CRCgZpNVpfbjtk9wkY04u/view?usp=drive_link
https://drive.google.com/file/d/1PJKCkhDEf18vjq6ppO_F8zxd_Tia_v9o/view?usp=drive_link
https://drive.google.com/file/d/1P8BwMOt5EHW135qxvFBDQfe5ML9gfsQ9/view?usp=drive_link
https://docs.google.com/document/d/1LBGbD3f-G4A-SvnN60JCcR8CyoZVqN-ltPy9ni8BuVs/edit?usp=sharing
https://drive.google.com/drive/folders/1agdshjqtzi3x2hZD5P4tT8KA8YYdwSYe?usp=drive_link
https://drive.google.com/drive/folders/1e1CquAjgoFs4Eym_XCDZ1rxZ8u3_3eLD?usp=drive_link
https://drive.google.com/drive/folders/1pi6Uxza__rOIcNE1HF-DvHufMJRR54RN?usp=drive_link
https://docs.google.com/document/d/1Wj0hpNVV3EEHiMS2dgmlp-Twd0kcXqsmwo3dJmaDNRA/edit?usp=drive_link
https://drive.google.com/drive/folders/1_tQkdTGLCEcNIxrXDHpphM_EGnlY5S7e?usp=drive_link
https://drive.google.com/drive/folders/17ijkoXMVhlX_BIfSNjejd1xRXGS70jVW?usp=drive_link
https://docs.google.com/document/d/1b6FdPA2KBy67YaKsjf8BrtAeaZD4IHnZEgeaZRHe6G8/edit?usp=sharing
https://drive.google.com/drive/folders/1etr7Trir-7bxMCnLrYnyHEpKE1GYXlEu?usp=drive_link
https://drive.google.com/drive/folders/178nWpDs-HJNPlWVhK0Bb8VybwaXfWrQK?usp=drive_link
https://drive.google.com/drive/folders/1apeZRkR6dWE3TfCzFTN0W_zkWcEoeRcX?usp=drive_link
https://docs.google.com/document/d/1YP3yvIjGwi2x0L9jOwchkFUkzeVXwCTXMArPRvQMy-w/edit?usp=drive_link
https://drive.google.com/drive/folders/1f2FPfedW3ryqgt3QhFj-UsbRX3Kw_iyL?usp=drive_link
https://drive.google.com/drive/folders/1NdU2pyQGYIYCLdA74hu9UmJ5Y_GVW8_m?usp=drive_link
https://drive.google.com/drive/folders/1qarUwLtaAIYVm26lPE5twjGC_66RMhdk?usp=drive_link
https://docs.google.com/document/d/1rkUGAN7-fzU1ZNd3cbfK7h3m-rxDcJBwozpEarLL6i4/edit?usp=sharing
https://drive.google.com/file/d/1eDZFhGxkQM7JRlgxGiwqYRssXvW7YDSQ/view?usp=sharing
https://drive.google.com/file/d/1eF-Y_i-JbwYxiGUneykYdtuBPncTcs5i/view?usp=drive_link
https://drive.google.com/file/d/1e4D84yjO4-cwcXHpaiemZU3YUsyHeUvS/view?usp=drive_link
https://docs.google.com/document/d/1XscOD-IatcdvX6JyGpaQUOdS9T7RH7UKxymA8YsL3Oc/edit?usp=sharing
https://drive.google.com/drive/folders/1VnqZ_z8x_eBBH3upIhA4mbxVXW8jGOqH?usp=drive_link
https://drive.google.com/drive/folders/1ajQQypz9NNlHvbnYDEXu7HW83Hr5u0tX?usp=drive_link
https://docs.google.com/document/d/1ZqpomBWoRw3grC6PS3zaQ2rA0sIl2xmcVPdd4O1umis/edit?usp=drive_link
https://drive.google.com/drive/folders/1xnMvbd1JI6PWcELhUUrImBc6Rr2NUiBY?usp=drive_link
https://drive.google.com/drive/folders/1FxCjLX1IUzxWa30hLoaKAmQpj6id243t?usp=drive_link
https://drive.google.com/drive/folders/1RnVk1AY5WDXSPs69ubThFrB3SJ7VCyOK?usp=drive_link
https://docs.google.com/document/d/19AG5U5w4sL_NR6tsO5N3Cr3KHR8_jH3JQ098UMWXShk/edit?usp=drive_link
https://drive.google.com/file/d/1rabwIJMHTgQmk2ZvQUzAqffSmoE8-7W3/view?usp=drive_link
https://drive.google.com/file/d/1r_MlxWxXpBt8Uj7efhiCmZIEedM80bBF/view?usp=sharing
https://drive.google.com/file/d/1rVSqw3lpVUSl3p9lvVTf9ghT0k4aF4n5/view?usp=drive_link
https://docs.google.com/document/d/1nvCQ9z98k8ALk8v1KYDDuk_ZY_gaTvSrJQQS26lQgYU/edit?usp=drive_link
https://drive.google.com/file/d/1rnzku-wBM_3YJdNUgaXWaemZ-kHpFqAs/view?usp=sharing
https://drive.google.com/file/d/1rnzku-wBM_3YJdNUgaXWaemZ-kHpFqAs/view?usp=sharing
https://drive.google.com/file/d/1rgYIqUW1NR5dt8Im2_eJjspzaurdpPpi/view?usp=sharing
https://docs.google.com/document/d/1GJAUHrBqgGWIv5d-vxoYETYW299j8YjjhcdBryXz7Sc/edit?usp=drive_link
https://drive.google.com/drive/folders/19rV7tb_o6qwvmH-sAOAiQP5DYpr7inIQ?usp=drive_link
https://drive.google.com/drive/folders/1iMs0xW-4THJp0qqyqXmFXiaGOqhiMBJt?usp=drive_link
https://drive.google.com/drive/folders/1q7xPGb0Z4sz9BtuEL0XGCZPfcNvoGAKf?usp=drive_link
https://docs.google.com/document/d/149NVnYvsZQLZlnP8qxywHF0xNOIHa4ODxQIpEM8RitM/edit?usp=drive_link
https://drive.google.com/drive/folders/1vcjdBUGPyliFn6Bgt0GIATkSZmj2SPoU?usp=drive_link
https://drive.google.com/drive/folders/1oVtc9K_zNg3Bb7VP5ktm_flQmN8pgnAc?usp=drive_link
https://drive.google.com/drive/folders/1HHRUhnAr9emVD4MDRn1_oPB4xN-eHxSr?usp=drive_link
https://docs.google.com/document/d/1bzvMMV7YQxEvVHI1re-Dzk_U2o7ywpaYvOiEb084J-U/edit?usp=drive_link
https://drive.google.com/drive/folders/1jnrc8xiCUXwkCqWxxwbYQudONoT-UTCk?usp=drive_link
https://drive.google.com/drive/folders/17v1LIOHE6dLvEnNIwT86bBzWg8mJcAG6?usp=drive_link
https://drive.google.com/drive/folders/1GcPlUGKb8QLvCXBysEYM0d-XpJTd3tyX?usp=drive_link
https://docs.google.com/document/d/1rlHCl3LVz-Rlp5hi8VFhYIeNi7L6CaWgxyZcjvPaUpY/edit?usp=drive_link
https://drive.google.com/drive/folders/1syz8PFsO50wD85aemQBV583_7Z5PFw9G?usp=drive_link
https://drive.google.com/drive/folders/110SE_SmtVFGKshjtXofwraFnjuWf3mAv?usp=drive_link
https://drive.google.com/drive/folders/1cvQ8EQ1devEAuPHFILVcLiHWtSu5vI2S?usp=drive_link
https://docs.google.com/document/d/15IgKvaZAX6dItsmssdEkplkrvDoDvHPDLCEgFwq4vJQ/edit?usp=drive_link
https://drive.google.com/drive/folders/1IfssZUyxjumgu2WZfkweaNoNl-FP6k89?usp=drive_link
https://drive.google.com/drive/folders/1hcviXGx1QUqHu69HJm8XHF0-S0ZxcAam?usp=drive_link
https://drive.google.com/drive/folders/1lXgAsUoOwbXhTt218N9fyNmB82DCfHut?usp=drive_link
https://docs.google.com/document/d/1FQKB5704gn9DyYjuF4PqErV29zX7zre7o507-wRFBKw/edit?usp=drive_link
https://drive.google.com/drive/folders/1Q18UYXiOlOzbsru4blid4UdY3DCbzy6I?usp=drive_link
https://drive.google.com/drive/folders/11IqTbGE3D5rCAo3zp5ZkWyrtK4Y4ldE-?usp=drive_link
https://drive.google.com/drive/folders/1n47Ay8ZqEK887ET9cf674q3i6IJphnjY?usp=sharing
https://docs.google.com/document/d/1gHPZiFrP_Q-OgJW2P_mAqqxes0LeHD3okbouxCjpNCo/edit?usp=drive_link
https://drive.google.com/drive/folders/1azfd8t-cpSGRYKhDJDm6WTBwXMLixElj
https://docs.google.com/document/d/1yNyXA_orydU1nfM0k54KgMbqV4isL4ylpzrUj6oaAd0/edit?usp=sharing

Compost for Climate - Step by Step

1. Choose a folder of a creative to find

_ _ Shared withme > - > Compost Connect Soci...
respective assets and captions

\

( Type ~ H People ~ W{ Modified ~

2. Ifit's a carousel or a story, make sure you
post the assets in the right order. Look for Name 4

. .
ascendmg numbers in the file name. M cC-Compost-For-Climate-Post1-1-S1.jpg |

3. Tag Compost Connect in your social: CC-Compost-For-Climate-Posti-}-82jpg| 22

a. Instagram: compost.connect

CC-Compost-For-Climate-Post1-1-S3.jpg| &%

b. Facebook: Compost Connect

CC-Compost-For-Climate-Post1-1-S4.jpg| &%

c. LinkedIn: Compost Connect

CC-Compost-For-Climate-Post1-1-S5.jpg| &

4. Drive traffic to the educational landing page,
UTM links are included in the copy deck.

CC-Compost-For-Climate-Post1-]-S6.jpg| &

Post 1.1 - Carousel - Before you toss your food scraps in the bin s

5. Post and interact with your target audience.



https://www.instagram.com/compost.connect/
https://www.facebook.com/compost.connect.global/
https://www.linkedin.com/company/compost-connect-anz
https://www.compostconnect.org/compost-for-climate/
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Compost for Climate - eSignature
and eDM Banner

In order to showcase your commitment and
participation in Compost for Climate in your digital

° . . ° e / | m
communication, we have provided you with - N et vour e
o e o . . p= - [ compostable logos, sort your waste,
various digital assets to use during the campaign | || and urge your counciltotake action

e eDM Banner to be included in your own
emails.
e eSignature to include in your email signature.

Link to eSignature>



https://drive.google.com/file/d/1ItJ_J0Xd7Cyr_FNjDOZO9v6DzF5y-ggy/view?usp=sharing
https://drive.google.com/file/d/118TvyfwC05deX43tjcnBE4oLJuAubxuF/view?usp=sharing

Your support means the world to us as we campaign for:

Widespread Increased
understanding of residential
composting and and business
recognition of its composting rates.

importance at home,
in business and at a
government level.

Widespread
awareness and
understanding of
home and industrially
compostable logos.

If you have any questions, please contact info@compostconnect.org

Push more councils to roll
out FOGO, accept
compostable packaging,
invest in composting
infrastructure and provide
better disposal information.

compost connect
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Rise composting rates and
petition councils to do more
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Launch 31.10.2024 - Ends 31.61.2025



